
WHO? 58%
WOMEN

WHY?

WHERE?

EMPLOYMENT 43%
29%

58%

53% 65% 51%

33%
9%

28%

HOUSEHOLD 
INCOME

FLAVOR FAVS

CONSUMPTION HABITS

42%
MEN

SIT-DOWN
RESTAURANT

WORKING RETIRED NOT EMPLOYED

THE TOP FOUR MOST POPULAR FLAVORS

SOUTHERN SWEET TEA

TRY TO EAT HEALTHY ARE MORE LIKELY TO 
ORDER ICED TEA 

WITH FOOD

DRINK ICED TEA THAT WAS 
PREPARED IN-HOUSE 

(VS. BOTTLED OR SELF-DISPENSED)

RASPBERRY PEACH ARNOLD PALMER®

FAST FOOD
RESTAURANT

C-STORE HOTEL

40%REFRESHMENT

TASTE

QUENCH THIRST

37%
35%

52% 50% 42% 30%

12%
BLACK

13%
OTHER

75%
WHITE

20%

OVER $100K $50- $100KUNDER $50K

BO
O

M
ER

S

G
EN

 X

M
IL

LE
N

N
IA

LS

53% 27%

Datassential Nestlé Cold Beverage Tracker, based on data collected from 971 iced tea consumers
*Tea Association of the U.S.A. http://www.teausa.com/14655/tea-fact-sheet

85% Approximately of tea consumed  
in America is iced* 


